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Strategic Communications 

• Leverage existing communications capacity with national 
messages & narratives 

• Use multi-purpose platforms for multiple audiences 
• Show how science informs management with engaging feature 

stories, podcasts & videos 
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National Web Campaigns 
• Species in the Spotlight 
• National Seafood Month 
• Sea Turtle Week 
• Shark Week 
• Aquaculture Week  
• Orca Month 
• Habitat Month 
• Endangered Species Day 
• World Fish Migration Day 
• National Estuaries Day 
• National Oyster Day 
• Coastal Safety Week 
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The Magnuson-Stevens Act—40th Anniversary 
• Six-month web campaign to 

tell the story of the MSA & 
our journey to become a 
current leader in sustainable 
fisheries 

• Splash page 
• Repurposed web content 
• Social Media: 40 Facts about 

the MSA using #MSA40 
• Essential Fish Habitat 20th 

Anniversary content 
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Online Communications 

• 4 million visitors per 
year 

• 13.5% increase to HQ 
sites 

• Social media: 
Facebook – 40,000  
Twitter – 28,000  
Instagram– 25,000 
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Outreach Efforts 
• Expanding 

stakeholder base—
13,919 active 
FishNews 
subscribers 

• Participation of 
expertise at key 
events 

• Targeting retail, 
hospitality, food 
service and culinary  
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FishWatch Goes Mobile 

• Modernizing online interface 
 
 

 

U.S. Department of Commerce | National Oceanic and Atmospheric Administration | NOAA Fisheries | Page 7 



U.S. Department of Commerce | National Oceanic and Atmospheric Administration | NOAA Fisheries | Page 8 

Easy to Find & Search for Species Info 
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Top Tasks—Across Sites 
Find Specific Info - 783 

Other - 237 

Find Report or Publication – 155 

Check Recent News - 127 

Permits - 61 

Contact Fisheries - 43 

Jobs/Internships - 34 

Info on Specific Marine Species - 27 

Download Forms - 25 

Podcast/Video - 24 

Find Scientific Data – 21 

Fishery/Fish Stock Data - 15 

Rules/Regs – 15 

School Project – 11 

Photos – 7 

Curriculum – 5 

Consultations  -- 5 

Grants/Funding Opportunities – 2 

Enforcement Compliant – 2 

Report Stranding – 2 

Gathering Data – 1,621 Survey Responses  

Govt. Employee - 240

Scientist - 216

General Public - 206

Other - 205

Rec. Fishermen - 203

Student - 178

Educator - 112

Commercial Fishermen - 75

Industry Employee - 66

Media - 35

NGO Employee - 34

Job Seeker - 30

Tribe Member - 2
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Stay tuned for our #MSA40 campaign and much 
more coming soon. 



Questions? 
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