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NOAA Fisheries Service conserves,
protects, and manages living marine
resources in a way that ensures their
continuation as functioning components
of marine ecosystems, affords economic
opportunities, and enhances the quality
of life for the American public.

Because of this important mission, it is
vital that the work of NOAA Fisheries
Service is clearly recognized by both
internal and external stakeholders for
the services and value we provide. A
major component of establishing a clear
and recognizable identity is to establish
a visual consistency in the materials
NOAA Fisheries Service develops and
disseminates. Brand recognition is the
major benefit of a unified voice and
look-and-feel, and is also a critical part
of gaining support from employees,
volunteers, and constituents.

USING THE MARKETING POLICY MANUAL

This document provides policy on visual and graphic elements used by the NOAA Fisheries
Service, primarily for external marketing purposes and public distribution. The information
enclosed in this policy serves to help educate internal audiences when working with external
resources, such as third parties, constituents, agencies, vendors, etc., on the requirements
necessary for communication materials.

This policy is meant to build a cohesive yet flexible system for communication materials.
Use of this policy for developing products plays a significant role in promoting and elevating
the vital work that we do.

Please note that the sample templates used within this document are just a few examples of
marketing deliverables. The same standards set forth in this document should be applied to
all marketing materials.

USING THE NOAA FISHERIES SERVICE INTRANET SITE

The Intranet site can be used as a forum of exchange as well as a resource for direction and
information on developing internal communication materials.

The following is an abbreviated listing of resources available on the Intranet site at:
http://home.nmfs.noaa.gov/nmfsid/

« Downloadable templates
« Information on rights and usage of photographs, photo credits, and copyright issues

« Formatting internal, legal, and official agency documents including but not limited
to: technical memorandums, interoffice memorandums, technical reports, black/white
handouts, etc.

« Listing of additional contacts/resources in your regions for additional guidance
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NOAA Emblem Usage

The NOAA emblem is the primary graphic symbol for internal and external communication. Proper use of the emblem will
generate equity in the brand, assure consistency across a variety of marketing materials, and maintain a unified image. It is
important that the NOAA emblem always be reproduced with consistent high quality.

NOAA EMBLEM DEPARTMENT OF The official NOAA emblem (shown left) consists of a seagull in flight within
COMMERCE SEAL a circular blue field, surrounded by the written identification of the National
Oceanic and Atmospheric Administration and its parent organization, the
U.S. Department of Commerce.

The official NOAA emblem should never be modified in any way by incorporating
additional initials, words, or designs. When designing publications, the
Department of Commerce seal and the NOAA emblem should not appear on
the same page. Rather, the NOAA emblem should be placed on the front cover
and the Department Commerce seal can be designated to one of the following
placements: title page, inside front cover, or back cover. Regardless of where
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the Department of Commerce seal is placed, the words “U.S. Department of
Commerce” should always appear as part of a footer on the front cover of the

Always maintain a publication or other applicable template (see footer example below).
clear space around
122 i;npbf%ﬁfgflt;z The emblem may also be used on partnership publications in the presence of other
NOAA name. logos. In this case, the emblem should be the same relative size as the other logos
on the page.
NAME Our legal name is the National Marine Fisheries Service and our
common use name is NOAA Fisheries Service. When using these
No A A templates, all references to the Line Office, with the exception of
the footer, should use NOAA Fisheries Service.
FIS H ERI ES I Helvetica Neue, All Caps
87 Heavy Condensed The common use name “NOAA Fisheries Service” must be present
s ERVI cE on the cover of every publication. The same type treatment
including font and weight must be used to maintain consistency

within the brand.

NOAA adopted the tagline, “Science, Service, Stewardship” to
represent the various aspects of work to which it is dedicated. This

TAGLINE tagline should appear on the front cover of every publication, using
the consistent type treatment shown at left.

Science, Service, Stewardship —— Helvetica Neue,
o7 Condensed OBIAUE  The tagline can either be paired with the name “NOAA Fisheries

Service” or it can stand alone at the top of a publication—either
centered or flush left within the swoosh (see page 5).

FOOTER

. . . o . o . Helvetica Neue, 57
U.S. Department of Commerce | National Oceanic and Atmospheric Administration | National Marine Fisheries Service ]* 1 gg;t‘;?acf“e'5 Condensed
0
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NOAA Emblem Usage

NOAA FISHERIES SERVICE: MARKETING POLICY MANUAL

TOP OF SWOOSH

Clear Space
X= Cap height of NOAA

BOTTOM OF SWOOSH
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SIDEBAR

Emblem should be centered
within the space

The circle behind the emblem should always
be the same color as the background. Never
use a white circle on a colored background.

Although the brand allows for flexibility in the placement of the
emblem, it should always be notched out of the “swoosh” that runs
at the top or bottom of all materials. Always maintain clear space
around the NOAA emblem. To determine the appropriate clear
space, use the samples shown at left as a guide.

Additional images or logos should never be placed within the swoosh.
Nor should other design modifications such as the use of overlapping
of photos near the NOAA emblem be made.

In all cases, the emblem should be placed no more than halfway
inside the colored swoosh. Do not put the emblem too low or too
high within the space (see examples below).

TOO LOW

TOO HIGH

The text around the circumference of the emblem must appear
in a color that contrasts well with the rest of the page, including
a) blue and b) white, against a background color. If you are using
the emblem against a sidebar, make sure it is centered within

the space.

It is important that all parts of the NOAA emblem be readable.
For this reason, the NOAA emblem should not be reproduced at
sizes any smaller than those specified below.

There are no maximum size restrictions as long as the clear space
requirements are met.

MINIMUM SIZE DO NOT DISTORT

Do not alter the emblem by stretching or
condensing its original shape in any way.

IO
ISR

Do not add effects such as “bevel &
emboss” to the emblem.




Color Palette & Imagery

The color palette represents a cohesive and complementary array of colors to use in all materials. The colors shown here are intended
as an overall guide. Tier I Primary Colors listed below are mandatory across all materials. Other colors or tints may be chosen at
the designer’s discretion to enhance and complement individual designs. The creative use of these colors is open to any design ideas
for titles, headers, general text, textures, backgrounds, highlights, and imagery. No one way exists when it comes to incorporating these
colors. Rather, the goal is to provide a sophisticated and coordinated look and feel to better enhance and visually connect materials.

Reflex Blue

C-100 M-73 Y-0 K-2

R-0 G-84 B-164

Process Blue

C-100 M-10 Y-0 K-10

R-0 G-147 B-208

541 C-100%

C-100 M-57 Y-0 K-38

R-0 G-70 B-127

328 C-100%

C-100 M-0 Y-45 K-32

R-0 G-127 B-123

7403 C-100%

139 C-100%

C-0 M-10 Y-50 K-0

C-0 M-37 Y-100 K-23

R-255 G-226 B-147

R-200 G-138 B-18

7401 C-100%

C-0 M-4 Y-18 K-0

R-255 G-242 B-212

1805 C-100%

C-0 M-91 Y-100 K-23

R-192 G-49 B-26

462 C-100%

C-50 M-58 Y-100 K-45

R-90 G-72 B-28

5405 C-100%

C-58 M-17 Y-0 K-46

R-59 G-110 B-143

Process Black C-20%

C-0 M-0 Y-0 K-20

R-209 G-211 B-212

The colors in the printed manual have not been evaluated by Pantone, Inc. for accuracy and may not match the Pantone Color Standards.

Tier | — Primary Colors, as
listed at left, are mandatory
across main design elements
and should be adhered

to when incorporating the
swoosh, always to be placed
in solid green (328) at the
top of materials. Applying a
gradient within the swoosh is
not permitted.

When the sidebar is applied
to the design, it should always
appear in blue 541.

For sample placement
instructions, please see page
5 of this manual.

The images we use are an important part of our identity and personality. Use strong, compelling, and interesting images to tell our
story. A single, engaging image that captures attention and interest works best. Be sure to crop imagery properly and in a way that
makes the most effective presentation of the subject matter. All images taken by NOAA employees on work status are considered
public domain and may be used by NOAA. When using an external photographer, at their request, add a photographer’s credit

either after the photo caption near the image or in a list in the back of the publication.

Whenever possible, use images of people in action,
working in various environments.

Also, as it pertains to individual stories, use closely cropped images
of marine life within their specific habitat.

For specific information related to photo credits,
please see http://home.nmfs.noaa.gov/nmfsid/

[<]



Typography

Using standardized typefaces allows for maximum readability and enhances the design of our materials. The clean and versatile
typefaces shown below are to be used for print and online materials. Helvetica Neue Condensed and Minion are the primary
typefaces for all professionally designed materials. Arial Narrow and Times New Roman are readily available fonts for desktop use
(MS PowerPoint™, Word, Excel, etc.).

HELVETICA NEUE CONDENSED

Arial Narrow is an acceptable substitute for Helvetica Neue

HEADLINE, SUBHEAD, CALL-OUT & CAPTION Condensed only when Helvetica Neue Condensed is unavailable.
Helvetica Neue Thin Condensed
ARIAL NARROW
Helvetica Neue Thin Condensed Oblique HEADLINE, SUBHEAD, CALL-OUT & CAPTION
(DESKTOP USE ONLY)

Helvetica Neue Light Condensed

Arial Narrow Regular
Helvetica Neue Light Condensed Oblique

Arial Narrow ltalic
Helvetica Neue Condensed

Arial Narrow Bold
Helvetica Neue Condensed Oblique

Arial Narrow Bold Italic
Helvetica Neue Medium Condensed

Times New Roman is an acceptable substitute for Minion only

Helvetica Neue Medium Condensed Oblique when Minion is unavailable.
Helvetica Neue Bold Condensed

TIMES NEW ROMAN
Helvetica Neue Bold Condensed Oblique BODY COPY (DESKTOP USE ONLY)
Helvetica Neue Heavy Condensed Times New Roman Regular
Helvetica Neue Heavy Condensed Oblique Times New Roman Italic
Helvetica Neue Black Condensed Times New Roman Bold
Helvetica Neue Black Condensed Obligue Times New Roman Bold Italic
MINION
BODY COPY

Minion Regular
Minion Italic

Minion Semibold
Minion Semibold Italic
Minion Bold

Minion Bold Italic

Minion Black

NOAA FISHERIES SERVICE: MARKETING POLICY MANUAL



Grid System

All of our materials follow a basic yet versatile three-column by four-row grid system to enhance readability and implement
effective design. For additional flexibility, each column and row can be divided in half. Placement of certain elements off the grid is
acceptable; however, all publication covers should include the anchor elements shown on this page.

COVER (8.5" x 11")

5" 22" 2.35"

ational Marine Fisheries Service

US. of Commerce || Natjonal Oceanic and

Margins:
Should be no less than 0.5"

Column Width:
Should be no less than 2.35" with a gutter of .22"

NOAA Emblem:
The NOAA emblem should be placed no more than halfway
inside the white or colored swoosh (see placement options below)

Footer Text:
The footer text should always be centered within the bottom
space. Use Helvetica Neue, 57 Condensed, 100% Black.

Ghosted NOAA Acronym:

Large NOAA acronym should always be aligned vertically,
butting against the right edge of the page. Use Helvetica Neue, 37
Thin Condensed, 30% White. The transparency can be adjusted
for readability, as needed, based upon the cover image being used.

The green swoosh must always be placed at the top of the publication,
however, to allow for more flexibility and design options, a white or blue
swoosh can also be added to the bottom. The emblem can be placed

in either location (see examples below).

[P P 1 folowing

mandatory elements
are to be included

in the development
and production of all
marketing materials:
swoosh, ghosted
NOAA acronym,
notched emblem.

©

INTERIOR PAGES

The interior pages follow the same basic yet versatile three-column grid system. Depending on the size of the

publication, you may use a one-, two- or three-column vertical grid.

ONE-COLUMN GRID TWO-COLUMN GRID THREE-COLUMN GRID

All margins should be no less than 0.5",

and gutters should be no less than .22".

(]



Templates

SAMPLE REPORT COVERS

The grid structure allows for multiple cover options. Please note the brochure title does not always have

to be shown at the top left in the green swoosh. Longer titles that do not fit in that space should be placed within

n "
8.9" x 11 the main design area.

The vertical blue bar is not a mandatory element of the cover design. Additional options are shown below.

2007

Business Report

NOAA
FISHERIES
SERVICE

FISHERIES
SERVICE

Marketing Policy Manual

Sclnce, Seves, Stowarssip

Science, Service, Stewardship

NOAA
FISHERIES
SERVICE

2009 Biennial Report
to Congress

SAMPLE INTERIOR PAGES
8.5" x 11"

Habitat Conservation Program

Sample layouts for the interior pages of the report are shown here.
The top spread shows a sample section start which has the green
swoosh across the top of the page. This, however, should not be
placed at the top of every page (see the example below for a typical
“interior” spread).

Sidebars can be one, two, or three columns across depending on the
length of text. The sidebar tint shown at left is 20% black, but other tints
and colors may be used at the designer’s discretion.

Sample Section Start

The “seagull” graphic in the footer (shown above) and in the header
(shown at right) are optional. This graphic element is used as a way to
enhance the brand but is not required.

Page numbers and the document title should always appear at the
bottom of the page (shown above). Optional design elements may
include; page numbers inclosed in a square box and .25 point ruled line
placed across the bottom of the page (shown above and at right).

75 ot by o s, NOM.

T )

Sample Interior Spread

4@— NOAA FISHERIES SERVICE: MARKETING POLICY MANUAL



Templates

SAMPLE BROCHURE SAMPLE INTERIOR PAGES
" " The interior spreads shown below are examples of ways to treat
CPVEF‘{I 5" X 9 “call-outs” using varied sizes of typography. Also, images can be
5"x9 cropped to incorporate a swoosh at the bottom to add interest
to the page.

NOAA Fisheries Service
protects xn restores
habitat essential for
healthy ecosystems

I NOAA Fisheries Service
manages, CONSErVes and
D [OtECtS fish, whales, dolphins,
sea turtles and oth 19
marine resources in th

Moderizing Recreational Data Collection

t0the US. economy andis contributions to utdoor fanily ativiie,
Ourscentists and managersare collsborating with partners i the

forour nation's marinerecreational isheries.
NOAA Fisheries Service s dedicated to protecting and o 5 v ol g
conserving our nation’ living marine resources through _ S b
NUAA lentific resea nanagement, enforcement and habitat
;IESRH\IEIEIEES consrvaton Th missan f th agency s o nsurs - - g T o et
stewardship of living marine resources through science- Implementing Management Rogulations. Protecting Marine Mammals and Endangered Species
Gonserving and Managing our Nation's Resources x . o
based conservation and management, and the promotion our  including whales dolhins,
" iy e, s i e ]
of healthy ecosystems for the benefit of all Americans. “horelines. activites y 7
Sievens Fishery I pac
NOAA Fisheries Service is a part of the National Oceanic Protection Act,and the Endangered Specis Act
i
Under theselaws, NO!
and Atmospheric Administration (NOAR), a Department of .
i
Commerce agency. In fa
fishing ndusey s aproximtely 4.0 billon, making the US. thefih o
varkcty offishery products for domestic and orign markets, the N "
Cormersal o ing ity cont it 351 il G v NOAA Fisheries Service
35, Gross Ntonal Produc (GNP, Lik i ) - s oo
i domestic catch limits T
to end overfishing
.ttt ot | et O et Astzion
s s Fsares S

SAMPLE INSERT SAMPLE FACTSHEET
4" x 8.25" 8.5"x 11"

primary Aciites Partnering and Iteragency Coordination

ot the Councl
Sustainable Fisheries i
‘The primary goal of the Sustainable Fisheries Division is to maintain healthy fish Sten
stock e el
NOAA benets orling o

FISHERIES ot
SERVICE primary Actites oy s

the North haddock,

Mammal P The Division
squid: Division on

onc
nd

haddock,y other

intemational ing marin resources.

activities nd 1o take timely inseason
spiny dogfsh; lefsh;decp-sea ed crabi and skates. Northesst domestc fsherisae managed | €19n. I addiion, they work cosly esources though scence-ased
with the NOAA Law Enforcement o consenvaton and management and e

‘The Newest Region for the Largest Geographic Area
on a cooperatve basis by the Regional

In 2003, NOAA trnsfered responsibilty for managing marine :
deral wtersaround U, Pacfe Ilands rom the e New England and Mid y Y h
Calforiatothe newly <stablished Pacife A NOAA Fish New England and Mid- Atlanic Fshery <MY Withthe rles The Sustainae Fsheies Dhision
. in Hawai. Establishing the Pacfc 14 the Susainabie Management
Region llows us o employ regionlexperts 0 provide i h the
stewardship of ving marine resources within the expansive responsibilty o he Div conservation and management and the
egion of the Wester acific. Th Pacificsands Regional Northeast, e Agency on and mansgerert and
Ofice (PIRO) and the Pacific Islands FisheriesScience Cente h bl New Hampshire
(PIFSC) provide an ntegrated srategy tha appliesascence i he Massachusets, Rhode Isand, C
based spproach t living mrine resource conservation ind and discrds, and opensicloses isherics, s necessary. New York,New ersey,Pennsylvan
management n the Pacii sands Region ¥ jand, i d North
Partnering and Ineragency Coordination consutation withother Divisionsand  Carlina,
Bounded b the Havwaiian Archipelago o the north, Americs I Counsel
Samoa and US, possessions 0 the south, and the Marianas both ntcrnal and all fshery managemen acti
he Pacf N For with theentre st of pplicat

with s US. Exclsive Economic Zone (EEZ) of more than 1.7 i h and stautes, The Division ls implenents

millon square nautcal milesofocean. Thats oughiy equal o he Protected s hery management actions, manages

the total EEZ ofthe continental US. and Alaska 2 “The Divison

i a
Ensuring a Healthy Ocean—for Mrine Lie and Allof Us ks docly
“The PIRO uses a umber ofecosystem-based srategies t0 s . Tnadditon, iy AlLaw
rine resources of he rgion. Responsibilies
include maintaining healthy fish stocksfor commercil
recreationaland subsstencefishing, protectng and ¢St

recovering populations of protected specics, prescrving and.
estoring marine habitat and coordinating with international
organizations to implement and monitor fishery sgreements
and reati

of Maine, New Hampshire, Massachusets, Rhode Island, Conectcut, New York, New
Jersey, Pennsylvania, Delaware, Maryland, Vieginia, and North Carolina.

Carmyingon a Legacy o Research
Itakes a ot ofsience to protect and mansge our region's
‘coasal and ocean resousces. ALthe PIFSC, we ar bullding
on the 50-year legacy of our predecessor, the Honolul
Laboratory, whil reaching out to meet today’s new challenges.

Our scientissare focused on many high priority areas,
including:

T e A sample layout for the factsheet is shown above. Any combination of grid structures is acceptable
A e to accommodate the length of text, although clear, concise text is always best. The front or back

Hawaifan Idands

- Ascning stoks f s, billshsad therpelge s page can have one, two, or three columns of text. The blue bar on the left-hand column is not

the central nd vestern Pacific

e e e required. The designer may choose to place additional text and/or multiple photos within or in lieu

e ot of the blue bar. The front page, however, should still include the swoosh, NOAA emblem, and
Pt s “NOAA Fisheries Service” text below it whether or not the blue bar is used.

o Hi 2570 Dol St
huppicnoss gov Honoul, 196822
(09041200 g i oy
o sy s3c0

[~]



Templates

SAMPLE POWERPOINT

A4

Sample Headline Here

SAMPLE NEWSLETTER
8.5"x 11"

Soundings

NOAA
FISHERIES
SERVICE

Inside This Issue
Story Tt

Story T

Story i

Story i

February 18,2008

Headline Goes Here

Subhead Goes Hro

tempor invidunt ut lbore e dolore magna aiquyam erat, sed diam voluptua, At vero

I ptua. AU
ch st
a dd weirmod
» ptua. At vero cos
K
sanctus st Lorem ipsum door it amet.
Duis autem in hendrerit
facl
adipiscing el y

cuismod tincidunt o laoreet dolore magn sliquam at volutpat.

v laborts
in hendrert

i vulputate velit sse molestie onsequat vel llam dolore u feugiat millfaciliss at

auge duis dolor te eugait nulla facls,

Subhead Goes Here

A in hendrert

i vulputate veit sse molesie conseaquat, vel llam dolore u feugia mulafciliss ¢

augue duis dolore e feugait nulla facls,

Nam liber tempor cum solua obis eleifend option congu nihil imperdict doming id

Duis in
veillum dolore eu feugiat nlla fuclss

[T reteor sipucing i

NOAA
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Suhshead will ga here
- Buteted teut will go hewe

Subhead will go here
BuFetad text will go hare
- Buleied bext vl o0 have
- Buseted bext will go here

Subhead will go here
- Buleted baxt wil go hane

Haadline Will Go Hare

To allow for flexibility in the design, the background color of the
presentation slides, as well as the color of the text, may be changed.
Refer to the color palette for recommended colors to complement the
look and feel.

If text, images, or charts will overlap or fall behind the swoosh in any
way, the swoosh should not be used on that page. This will help to
maintain the integrity of the image and the overall design.

o door nhendrert DS autem velcu e dolor in

blanditprscsent huptatum 2z delenit
augue duis dolore e eugait nulla facls, ‘Subhead Goes Here

Nam liber tempor cum souta nobis

Subhead Goos Horo.

dipscng i, sed d weirmod  sadipscng o
po g
Jiquyam ers, sed diam voluptus. Atvero  a voluptua. Atvero.
a i sed

dian) rebum. rebu.
volutpat Ut stamet, sit sitamet,
suscipit
commodo consequat dol i Iy Iy

voluptua, voluptua,

Ste cltakasd Ste cltakasd

Subhead Goes Here guber i

s ot o, P e el s i ad i i i Lor L Lo stames Lo s
L e i . oo g i
k ‘velillum dolore eu feugia Duis autem vel eum
PRSI ot vel cum i u
kvt e .
gl . v a2 L = T .okt ot o

diam nonummy nibh evismod tncidunt
utlaoreet dolore magns aliqusm erst
volutpat.

or st amet, consetetur
ed diam nonumy eimmod
atlabore et dolore magna

i diam voluptua, At vero Ut wisienim ad minim veniam, quis

Kasd b Joborts nis!
consequat. Duis sutem vel cumirure
dolor in hendrerit in vulputae el ese
molestie consequat, el llum dolore

e feugiat nulla facliss at vera ros et

et Lorem ipsum dolor
psum dolor st amet,
fing e, sed diam
temporinvidunt ut sbore

eu feugiat nulla f
accumsan et usto odio dignisim qui
blanditpraesent uptatum 2z delenit

estLorem ipsum dolor sitame,

Duisautem vel eum e dolor in

molestc
consequat, vl illam dolor e eugiat
il faclss at vero ros et sccumsan et

Namliber tempr cum souta nobis
lefend option congue niil imperdiet

diam

Sustainable Fisheries

volutpa.

Kasd gubergren,no sea akimata snctus
estLorem ipsum dolor sitame.

molestie consequat, el llum dolore
e feugiat nulla faclss at vero cros ct.
accumsan et usto odio dignisim qui

blandit pracsent luptatum zzil delenit
augue duisdolorete feugit ol acls,

fa— -

The blue bar must be included on the front page of the newsletter. This space is designated specifically
for the table of contents.

Please note: call-out boxes and sidebars can be 20% black or a tint of another color as shown at right.
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Nam e fompor
o ol nois
e cpt

possm assu.
Loem gsum dolor it ame, consecteter
adiiscng ot sod Gam nanummy b
eusmod ticidnt ot loxet oore magna
allquam exatvoutpa, Utvisi s a
i veniam, s nosug e aion
ulamcorper siscpt oborts it allip ex

blandit praesent quis nostrud exerc tation ullamcorper volutpat. s nostud
rebum, Set cita kasd
R —— s s o the Northesstern United Sate. The Division also facilates and expedites the approsal
lor sit amet.Lorem ipsum  Subhead Goos Here D e el » -
u quis hendrert D ok
T e . oborti i u i commodo moleste consequat, vel llum dolore st ccomsn et odoOgnsinau e ke et ok Al e
SN omsequat. Duis autem veleumrure —

e Nevw England and Mid- Atlanic Fishery Mai
d NOAA Fisheries Servic. The Councls

the responsibiity of the Divison,in
consulaton with other Divisions and

General Counsel Northeast, to ensure that
alihery management actons comply

fishery mansgement actions, mansges
leasing programs,ssues exempted fshery

permits, monitors caches and disards,

and opensicloes fisherics, a5 ecessay.

Inipuat veit ese molste conseqat

o o ouasm oo o X710 8
e .
a0t ey n s o
e bt i orks

voltgat, U i i ad i v, ufs

Law Enforcement

Inaddition,

consequat,
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Fisherie
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Templates

SAMPLE WEBSITE

NOAA Fisheries Homepage

SAMPLE EXHIBIT BOOTH
Sizes vary depending on vendor

Science, Service, Stewardship

NOAA
FISHERIES
SERVICE

www.nmfs.noaa.gov

Office Level Homepage

Southwest Fisheries Science Center Q
N0k g\
\ )

NOAA
FISHERIES
SERVICE

www.nmfs.noaa.gov

POSTERS/SIGNAGE/DISPLAY MATERIALS

Science Center Booth

When designing any poster, the basic NOAA elements should be included, such as
the NOAA emblem with an accompanying line for the agency identifier (i.e., footer).
For further consistency and clarity, adhere to the color and font standards (page 3-4)

outlined in this manual wherever possible.

2 NOAA RSHERES SERVCE g™ o

Science Center/Regional Office Homepage

SAMPLE BANNER UP
Sizes vary depending on vendor

Science, Service, Stewardship

NOAA
FISHERIES
SERVICE

The booth and banner up can
have one large, compelling
image or a variety of images as
shown in both samples at left.
The emblem and tagline should
be at the top for maximum
visibility.

If you would like to include the
name of an individual science
center it can be added in the
green swoosh or blue bar.

Placement of regional science
center is discretionary and

is not required to follow a
specific type size or location
as long as it is consistent with
the guidelines in this manual.
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Acting Assistant Administrator for Fisheries
James W. Balsiger, Ph D.

www.nmfs.noaa.gov

NOAA Fisheries Service
1315 East West Highway
SSMC 3, F/SF, Room 9535
Silver Spring, Maryland 20910

The following individuals were instrumental in helping create the NOAA Marketing Policy Manual:
Marla Trollan (Lead/Chair), Chris Moore, Wende Goo, Kim Amendola, Dave Stanton, Maggie Mooney-Seus, Rachel Brittin, and Cheryl Bonnes.

Please visit http://home.nmfs.noaa.gov/nmfsid/ to contact your Marketing Policy Manual representative.
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