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NOAA Fisheries Communications Office
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A Few Team Members

 Kate Naughten, Director

» Rebecca Ferro, Acting Deputy

* Laurel Bryant, External Affairs
 Jennifer Hammond, Teacher at Sea
 Forbes Darby, Recreational Fishing
* Katie Semon, FishWatch

* Rich Press, Science Writer
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NOAA Fisheries is Integral to NOAA’s Success just as the
Councils are Integral to NOAA Fisheries’ Success

NOAA Vision

* Healthy ecosystems, communities,
and economies that are resilient in
the face of change

NOAA's Mission

 To understand and predict changes in
climate, weather, oceans, and
coasts, share that knowledge and
Information with others, and conserve
and manage coastal and marine
ecosystems and resources.
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What’s our strategy?

Build public awareness, stewardship, and
support for our mission

Inform, energize, and engage the workforce
Enhance our science communications

Deploy integrated campaigns for agency
priorities (2012)

* Fisheries/Turning the Corner (incl. Aquaculture)
International/Pirate Fishing
Habitat Conservation/NOAA Habitat Blueprint
Protected Resources/MMPA 40th
Recreational Fishing/MRIP
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Advance Strategy & Preparation, Advise &
|SSUES Management Support Leadership, Plan High-level /

Sensitive Rollouts
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Issues Management

Coordinate National Level Announcements
»  Disaster Declarations

* lllegal, Unreported, and Unregulated Fishing
«  Barataria Dolphin Study

»  New Research Vessel Launch

*  Unusual Mortality Events

»  Marine Mammal/Brucella Outbreak

*  Grants Announcements

»  New Staff/Leadership Announcements

»  New Council Member Appointments

»  Status of Stocks

»  Fisheries of the United States

»  Fisheries Economics of the United States

»  Alternative Aquaculture Feeds

«  Bycatch

*  Marine Mammal Stock Assessments

«  Budget Announcements

»  Corals Listing Petition

a\ NOAAFISHERIES

Provide Expertise and Guidance to Programs port

MMPA 40" anniversary

MRIP Announcements / Resources
Enforcement Communications Planning
FishSmart Meetings (MRIP)

FishWatch Rollout

Coordinate with Legislative and Public Affairs Offices

Briefings on the Hill
National/International Announcements

High Level Events

International Seafood Summit
Pacific Marine Expo

Council Coordinating Committee
Maine Fishermen’s Forum
Boston Seafood Show

Support for International Events
Great American Seafood Cookoff
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Rollout Package Example —Status of Stocks

= NOYA A, FISHERIES SERVICE

HOMAA Fisheries
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Status of Stock
Report on the Status of U.S. Fisheries for 2011
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. > Infuse consistent agency messaging in our
PrOd UCtS & SGW'CQS feature stories, leadership messages &

talking points, and social media
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Services Products

« Advance Strategy & Preparaton ~ * Consistent Branding Across

- Advise & Support Leadership Agency
*  Online-All Roads Lead to

* Plan High-level/Sensitive Rollouts Website
* Online Coordination > Social Media
» Exhibits > Video

» Content
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SEAFOOD FACTS

Search

About FW - FAQ - News - Glossary - Contact Us ﬁ‘.h‘“
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SEAFOOD PROFILES | WILD-CAUGHT SEAFOOD FARMED SEAFOOD | BUYING SEAFOOD | EATING SEAFOOD
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NORTH ATLANTIC SWORDFISH

STATUS

ALSO KNOWN AS
Broadbilled
swordfish,
Elpada.
Emperado

SOURCE
U5, wild-caught

POPULATION

FISHING RATE

HABITAT IMPACTS BYCATCH

from U5, Atlantic
and Gulf of
Mexico waters

Xiphias gladius

OVERVIEW

In 1998, the North Atlantic swordfish
population was low, at only 58% of its
target level, and was declared
overfished. Pelagic longlines, which
were the primary commercial gear
used to catch swordfish, were also

SN e | oo | resor | s | s

catching endangered sea turtles. Fast
forward over 10 years and this same
pepulation of swordfish 15 thriving
and interactions between pelagic
longlines and sea turtles have been
reduced by 90%.

A large swordfish pulled up on 3 vessel that
fook part in the experiment on new gear on
the Grand Banks from 2001 to 2003,

LAUNCH GALLERY

What happened in less than a decade to change the fate of the swordfish fishery in the

LOOKING AHEAD

The International Commission for the
Conservation of Atlantic Tunas, or
ICCAT, coordinates international
management of the Atlantic swordfish
fisheries. Each year, member nations
negotiate the amount of Atlantic
swordfish that each natlon can harvest.
Due to several factors, including
regulations put into place to rebuild and
maintain the swordfish population and
other parts of the ecosystem, the United
States 1s not harvesting their entire
swordfish quota. Qur swordfish fishery
1s highly monitored - catch of or
Interactions with protected species are




NOAA HOME 'WEATHER OCEANS FISHERIES CHARTING SATELLITEE CLIMATE RESEARCH COASTS CAREERS s GOI

AA OFFICE OF SCIENCE AND TECHNOLOGY

S&T Home

Recreational Fisheries
Statistics

Commercial Fisheries o 1
Statistics g , - t \ ¥ MARINE
BECREATIONAL
d Horne Access Data Program Qyeryiew In-Depth Outreach Resources IMFORMATION
Cooperative Research : * PEOGRAM

Observer Program

Marine Mammals & Turtles
Recreatlonal Flsherles Statlstlcs

Ecosystems The Marne Recreational

Infermation Program, or MRIP, is
the new way that NOAA Fisheries
Fconomics Iz collecling and_repm‘ung
recreational fishing catch and

Human Dimensions effort dala.

Stock Assessments Rol over a coasial state or temitory for information

about saltwater fishing activity and cument
licensing or reglstration requirements

wn Click here i leam about how - and why -
Wt Use surveys io estimate fishing actiivity.

Apps & Tech Working with sclentists, managers, . @ o Chick here to read the report on 18sis using

fishermen and others. MRIP s Y license information to improve effort surveys.
making significant improvements '
to virtually everything we've done

In the past

About Us

Contact Us

MRIP plays a crifical role In
sustainably managing our ocean
resources by providing estimates =

of fishing activity are both . atora N .
tweader anglers may need to sign up with the Nationa ways be sure o feem and folow s reguistions
accurate and trusted. Saitueater Angler Risgisky before they fish the location whare you are fshing.

Mos? salbwater anglers must be lioensed o regisiered
with the sialke or fermiony betore they fish.




TEACHER AT SEA

NATIONAL QCEANIC AND ATMOSPHERIC ADMINISTRATION

NO

FAQs »

How to Apply Contact Us Vote How »

ABOUT TAS | CURRENT SEASON | PAST SEASONS | ALUMNI | RESOURCES |

Snapper vs Pollock! Vote Now!

S0 put down your party line and pick up your fishing line because we want YOUR vote!

== e

516

ALUMNI SPOTLIGHT PHOTO OF THE WEEK

MEDIA GALLERY |

» SEARCH

QUICK LINKS FOR TEACHERS
Frogram Highlights

Freguently Asked Cluestions @
Teacher Blogs
Hiw to Apply @0
Current Season o
Photos and %ideos =5
QUICK LINKS FOR ALUMNI
Fesources @3
otay Connected @
Alurnni Forms

Alumni Spatlight =

S B v

FROM THE TAS BLOG

Oh buoy! TAS Sue Oltman
watches as a buoy covered in
rrnssels and fooling nmanisms is

Caroline Singler (TAS 2010)

Kaitlin Baird: Did You Know?
September 26, 2012 22 sep 20020

Allan Phipps: From Unalaska to Un-
Alaska, meptember 21, 2012 20 sep
201207

Kaitlin Baird: Girl Power in Changing
Oceans, September 19, 2012 17 e
20923



Examples of Online Product Packages
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Online Themes

 Sustainable Seafood
 Recreational Fishing
 Fisheries Management (MONF [II)
* International

 Habitat Conservation
 Aquaculture

« Seafood Safety

« Marine Mammals/MMPA 40t

* Enforcement & ESA
 Science & Technology
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Other

Monthly Online StatiStics StumbleUpon 10%

4%

Reddit/

5%

Twitter Facebook
17% 64%

o Long-term Trends—Total Pageviews Increasing on www.nmfs.noaa.gov
o 252,722
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