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• How are we organized?
• What’s our strategy?
• Issues Management
• Products & Services
• Examples
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Where do we fit?
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NOAA Fisheries Communications Office
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A Few Team Members
• Kate Naughten, Director
• Rebecca Ferro, Acting Deputy
• Laurel Bryant, External Affairs
• Jennifer Hammond, Teacher at Sea
• Forbes Darby, Recreational Fishing
• Katie Semon, FishWatch
• Rich Press, Science Writer
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NOAA Fisheries is Integral to NOAA’s Success just as the 
Councils are Integral to NOAA Fisheries’ Success

NOAA Vision
• Healthy ecosystems, communities, 

and economies that are resilient in 
the face of change

NOAA’s Mission
• To understand and predict changes in 

climate, weather, oceans, and 
coasts, share that knowledge and 
information with others, and conserve 
and manage coastal and marine 
ecosystems and resources.
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What’s our strategy?
• Build public awareness, stewardship, and 

support  for our mission
• Inform, energize, and engage the workforce
• Enhance our science communications
• Deploy integrated campaigns for agency 

priorities (2012)
• Fisheries/Turning the Corner (incl. Aquaculture)
• International/Pirate Fishing
• Habitat Conservation/NOAA Habitat Blueprint
• Protected Resources/MMPA 40th
• Recreational Fishing/MRIP
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Issues Management Advance Strategy & Preparation, Advise & 
Support Leadership, Plan High-level /

Sensitive Rollouts
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Issues Management
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Coordinate National Level Announcements
• Disaster Declarations
• Illegal, Unreported, and Unregulated Fishing
• Barataria Dolphin Study
• New Research Vessel Launch
• Unusual Mortality Events 
• Marine Mammal/Brucella Outbreak
• Grants Announcements
• New Staff/Leadership Announcements
• New Council Member Appointments
• Status of Stocks 
• Fisheries of the United States
• Fisheries Economics of the United States
• Alternative Aquaculture Feeds 
• Bycatch
• Marine Mammal Stock Assessments
• Budget Announcements
• Corals Listing Petition

Provide Expertise and Guidance to Programs port
• MMPA 40th anniversary
• MRIP Announcements / Resources
• Enforcement Communications Planning
• FishSmart Meetings (MRIP) 
• FishWatch Rollout

Coordinate with Legislative and Public Affairs Offices
• Briefings on the Hill 
• National/International Announcements

High Level Events 
• International Seafood Summit
• Pacific Marine Expo
• Council Coordinating Committee
• Maine Fishermen’s Forum
• Boston Seafood Show
• Support for International Events
• Great American Seafood Cookoff



Rollout Package Example —Status of Stocks
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Products & ServicesInfuse consistent agency messaging in our 
feature stories, leadership messages & 

talking points, and social media
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Services
• Advance Strategy & Preparation 
• Advise & Support Leadership
• Plan High-level/Sensitive Rollouts
• Online Coordination
• Exhibits
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Products
• Consistent Branding Across 

Agency
• Online–All Roads Lead to 

Website
Social Media
Video
Content
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Examples of Online Product Packages 
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Stock Assessment 101 Series



Online Themes
• Sustainable Seafood
• Recreational Fishing
• Fisheries Management (MONF III)
• International
• Habitat Conservation
• Aquaculture
• Seafood Safety
• Marine Mammals/MMPA 40th

• Enforcement & ESA
• Science & Technology
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Long-term Trends—Total Pageviews Increasing on www.nmfs.noaa.gov

Total Pageviews Unique Pageviews Linear (Total Pageviews)

Monthly Online Statistics
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DiscussionDiscussion
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